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To raise 
awareness 
about 
distraction

To show the 
dangers of 
being 
distracted

To decrease 
the number 
of 
distracted 
road users

▪ Distraction is cited as a contributory factor in around 10-30% of road accidents 

▪ A campaign targeting a single type of distraction (mobile phone use) towards 

drivers, pedestrians and cyclists

+     =



3

▪ The target will be the general public, 

adults and children to teach good 

practices from a young age

▪ Topic selected by Clubs and inspired by 

ACI’s #GuardaLaStrada and other Club 

campaigns

▪ Will incorporate the poster by the FIA 

from #3500Lives



▪ Creation of materials e.g.

▪ Preparation for launch event in Brussels

▪ Webinar in Aug (as materials become available)
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2017 Mar Apr May Jun Jul Aug Sep Oct

Finalised budget
Mar 31

Finalised campaign charter
Apr 14

Defining messages / prepping materials

Digital materials
Early Aug

Invitation to the launch event
Mid Jul Materials delivered

End Aug European Day Without A 
Road Death
Sep 21
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